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Communication Design

Design Challenge: Creating an awareness campaign about 
Coronavirus or Covid-19, specifically keeping in mind rural 
and local sensibilities in India, making sure it is all-inclusive 
and has a deeper penetration of information as well as local 
participation.
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Defining the Problem Areas

We started out this project by going though the existing 
awareness campaigns around Coronavirus and COVID-19. We 
observed that citizens of Tier II and Tier III cities and villages are 
not as well informed about the pandemic as Tier I counterparts. 

As we stand at the threshold of fighting a highly contagious virus, 
we must not overlook the necessities of the rural populace. We 
need to take Indian socio-cultural factors into account while 
formulating campaigns to fight COVID-19. With low penetration of 
information and lack of accessibility to correct and factual data 
about Coronavirus, rural and semi-rural citizens, especially 
marginalized and vulnerable communities, are unaware of the 
scale and consequences of the pandemic. The government needs 
to intensify awareness efforts in villages and small towns. 
Awareness campaigns must also consider the deep social 
inequalities that characterise Indian society while communicating 
norms and expectations.

Existing awareness programs and efforts made by the 
government to inform citizens about Coronavirus, such as the 
resources and awareness material provided by the Ministry of 
Health and Family Welfare (GOI), had a number of loopholes that 
needed to be addressed and rectified. 



Most of the awareness campaigns are targeted at an 
urban population that already is in an information 
overload because of various information outlets they 
have, such as TV News, Newspapers, Internet articles 
and so much more. Whereas, people who are really in 
need of that information have a hard time accessing 
it and even if they have access to it, all the issues 
mentioned here make it incomprehensible.

Posters and pamphlets provided by 
the government and some hospitals 
have no informational hierarchy in 
their content and that leads to room 
for misinterpretation and confusion 
for a less educated audience.

Visual expressions and representation 
can cross over traditional language 
barriers and serve as a universally 
understood language. However, in the 
existing campaigns, visuals do not 
convey the message clearly. 
Inconsistencies in the design and 
visual clutter makes it confusing and 
difficult to understand.

As India is a country of different 
cultures, our linguistic diversity 
poses a challenge for effective 
penetration of information in rural 
setting. Most of the existing 
campaigns do not address the need 
for an all-inclusive communication.  

Several campaigns present the 
image of an urban family in their 
visuals. This does not reach the rural 
audience at all. They cannot relate to 
the visuals of a supermarket or a 
movie theater or a cab ride. Local 
sensibilities need to be addressed 
and considered.
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A few awareness brochures/booklets 
use complex academic text and 
almost overloads the reader with 
information. Text heavy designs lead 
to less reader participation and fail 
the purpose of the material.
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Reaching a Design Solution Design Process

Based on the insights we had after our research of existing 
awareness campaigns on Coronavirus, we’ve attempted at 
devising an informative campaign that is all-inclusive and not 
only reaches but engages and connects with the rural populace 
of India.

Awareness Campaign: Corona – Know the Virus, Disease and 
Prevention

Objective: Reaching out to a rural audience to raise awareness 
about Coronavirus and highlight important concerns that will 
ideally lead to a positive shift in the culture of how rural spaces 
deal with the pandemic.

Audience: People living in rural areas, towns and villages, 
Citizens of Tier II and Tier III cities

Platforms: Print, Web, Social, Outdoor

Deliverables:
- A consolidated coronavirus guide as a booklet
- An e-format of the booklet
- Informative Wall Paintings / Slogans painted on the wall
- Posters
- Hoardings

Distribution: Local COVID Health Centres, Private and Public 
Hospitals, Govenment Offices, Local health centres in Villages 
and Panchayats, Authorities in healthcare centres

We are designing a consolidated coronavirus guide with simple 
literature in regional languages and comprehensive material that is 
curated to overcome the various issues people have while 
interpreting information. As an extension of the booklet, we have 
also designed posters, hoardings and banners and come up with 
catchy slogans that appeal to our target audience, which can be 
painted in public spaces for widespread and impactful messaging.

Studying existing Awareness Campaigns: We studied existing 
awareness campaigns surrounding COVID-19 to understand better 
the areas that needed improvement. We analysed the strong and 
weak aspects of these campaigns and understood that although the 
information is correct and factual, it is not inclusive of rural context 
and that disconnects the people in rural settlements from these 
campaign. One more point we noticed was that the information was 
not as accessible to these people as their urban counterparts. This 
research led us to acknowledging the pain points of the current 
system and the need for a design intervention.

Research about COVID-19 & Developing Informational Hierarchy: 
We gathered information from the Health Ministry website, public 
service announcements and awareness material available on pages 
such as WHO and MOHFW. We went through posters, pamphlets, 
audio-visuals etc to collect as much information as we could and 
then proceeded to simplify it. We tried to get rid of all the jargon and 
academic text that was used in some places, and filtered out the 
content that was of most importance.



Structure of the Booklet

Section - 1: About Coronavirus & COVID-19
- What is Coronavirus?
- What is CoVID-19?
- FAQs

Section - 2: Symptoms and Contagion
- Common Symptoms
- Severe Symptoms
- How does COVID-19 spread?
- FAQs

Section - 3: Prevention and Cure
- Basic Protective Measures
- FAQs

Section - 4: If infected by COVID-19
- Steps to follow if you are starting to see mild symptoms of COVID
- Steps to follow if you are experiencing severe symptoms

Section - 5: Myths and Facts

Section - 6: Do’s and Don'ts

Citation

State-wise list of Helpline no.s and other contact details

We tried to streamline and structure the information in such a way 
that it is easily understandable and presented in an engaging 
manner. The structure of the material is such that the considerably 
more important information is highlighted through intelligible 
visuals so it can reach the reader even if one scans through the 
booklet in a hurry. We’ve attempted at not keeping the booklet 
text-heavy and use an unornamented and straightforward language 
as well. At places where we could not cut down on texts, we have 
either balanced it with visuals or summarized big paragraphs of 
information into simple instructions.

Finding Visual Inspiration: Through a brainstorming session and an 
analogous image search through newspapers and the internet, we 
tried to identify key visual elements that connect to the aesthetic 
sensibilities of people living in rural areas. Images that you see on 
the right (I’m assuming they’re on the right, change this according to 
the layout) are visuals from a rural setting. These images helped us 
understand that to build a visual language for our target audience, 
we need to consider the importance of representation of people 
living there and understand the aesthetics that they’re used to 
seeing and engaging with on a daily basis. The blue and white color 
palette, use of lines and rectangles along with rough halftone 
pattern came to us in the process of trying to capture the essence of 
these aesthetics.

Source: 
https://www.indiamart.com/proddetail/rough-pamphlet-13736324488.html
https://lh3.googleusercontent.com/gSW2vA7JFbzu_L8zumltNBbskSarZZEIuwSRJ7aPXTAkejEE1Il8pWOdcXcF053RCu
d4=s138



Dimensions- 4.5 in (w) x 6.5 in (h)
Paper- Newsprint Paper/ Recycled Paper













ना पड़े हमे आगे रोना, 
इस�लए दरु� बना के ना फैलने दे कोरोना।

हमारा बस अब यही है टा�,
दरु� बनाये और पहने अपना मा�। 

ख�सी आये या आये बुखार, 
अपने नज़दीक� को�वद स�टर म� तुरंत कराये उपचार।

Slogans:



Why we believe this campaign
is effective

The contents of this campaign demonstrate flexibility across 
platforms such as print (Informative Booklet, Posters), Web 
(e-book) and outdoor spaces (Hoardings and Wall Paintings). We 
aim to translate the booklet into various local and regional 
languages to reach people in rural areas who cannot understand 
Hindi or English. The content is written in a way that it is easy to 
understand and the visuals support the messaging and help 
further with comprehension. The visual language caters to our 
target audience’s aesthetic sensibilities and hence, is engaging 
and impactful. 

All the information is presented in a streamlined manner and 
gives clear, unambiguous instructions. The booklet is handy and 
will be printed on recycled paper / newsprint paper, lowering the 
cost of production. Slogans and wall paintings will reinforce the 
message of the campaign and communicate important 
information. 

The booklet also addresses the social stigma attached with 
Coronavirus, especially in rural areas. It also attempts at 
de-stigmatising the concept of medical isolation in local / 
state-run quarantine facilities, highlighting the fact that 
self-isolation and quarantine is a medical requirement and not a 
punishment given by the authorities to those that happen to 
catch the virus.

This is a collaborative effort where we’ve devised an awareness 
campaign about Coronavirus and COVID-19, specifically keeping in 
mind rural and local sensibilities in India, making sure it is all-inclusive 
and has a deeper penetration of information as well as local 
participation in Tier II and Tier III cities and small villages and towns. 

We are designing a consolidated coronavirus guide with simple 
literature in regional and local languages and comprehensive material 
that is curated to overcome the various issues people have while 
interpreting complex information. As an extension to this, we have 
also designed posters, hoardings and banners and come up with 
catchy slogans that appeal to our target audience, which can be 
painted in public spaces for impactful messaging.

The scale of this project is vast and the process of taking it to 
completion is ongoing. While we understand this may not be an 
absolute solution to the problem, it's a step we have taken to come 
closer to solving the issue. We would love to hear feedback/ 
suggestions/ guidance over this project.
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